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The last 10 years saw a lot of profound changes in the Chinese future market. 
After all the difficulties from the very beginning to its relatively maturity of today, 
the Chinese future market has ran into a new developing era.  
Those future brokerage companies, having experienced all the ups and downs 
in past 10 years, are now facing a golden development opportunity. Could these 
companies change their old, simple, short-sighted business philosophy; establish 
new knowledge-service idea; undertake a service-oriented organizational reform; 
build a suitable corporate culture, all these factors will decide the long term 
development of these companies. 
This article briefly introduces the developing process of the Chinese future 
market and its characteristics. Targeting on the function of the future brokerage 
companies, this article focus its analysis on how knowledge service plays its 
important role in the operation of these companies. This article also further 
elaborates on how to establish the knowledge service structure and provides 
relative strategies and recommendations on corporate organizational 
re-construction, re-build of corporate culture. 
This article has been divided into 3 chapters. 
Chapter 1: brief introduction on the developing process of Chinese future 
market and all the opportunities and challenges it is now facing. 
Chapter 2: Introduction on the Characteristics of future transaction and the 
operational function of a future brokerage company; Detail analysis on the 
content of knowledge service and the decisive effect on a company’s long term 
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models of knowledge service and an analysis on their advantages and 
disadvantages. 
Chapter 3: Analysis and recommendation on corporate organizational reform 
and establishment of relative corporate culture, focusing on the standardization 
management and the need for knowledge service. 
High-quality knowledge service is the key factor for future brokerage to gain 
long-term profit. In order to implement a better knowledge service, brokerage 
companies should integrate knowledge management; build up a trading expert 
team. They also need an efficient organizational infrastructure. For a better 
development, brokerage companies should improve corporate organizational 
structure and establish a suitable corporate culture.  
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    1991 年 6 月 10 日，深圳有色金属交易所成立，并于 1992 年 10 月率先
推出了特种铝的标准化合约；1992 年 5 月，上海金属交易所开业，1993 年 3
月开始了标准铜的期货合约交易；1993 年 5 月 28 日，郑州商品交易所与郑
州粮食批发市场并行运作。 
1992 年，中国第一家期货经纪公司广东万通期货经纪公司成立，之后，
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底，全国冠以“商品交易所”、“期货交易所”名称的机构有 50 多家，其中






    针对国内期货市场盲目发展的态势，1993 年 11 月 4 日，国务院发布了
《关于坚决制止期货市场盲目发展的通知》，拉开了我国期货市场大规模清
理整顿的序幕。 
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    2000 年 5 月 26 日，中国证监会制定并发布了《关于加强期货经纪公司
内部控制的指导原则》。 
2000 年 12 月 28 日，业内人士盼望己久的行业自律组织——中国期货业
协会宣告成立，为中国期货市场在 20 世纪的历程划上了一个圆满的句号。 
 



























年共成交期货合约 27986.43 万手，成交金额总计 108396.59 亿元，分别比上
年增长 100.76%和 174.52%。成交金额突破 10 万亿元，超过 1995 年期货市
场的历史 好水平（见图 1－1）。 
 














上海期货交易所 8015.96 229.25 28.64 60539.91 269.11 55.85 
大连商品交易所 14994.7 53.57 53.56 39896 36.81 36.81 
郑州商品交易所 4975.77 172.64 17.8 7953.12 253.46 7.34 
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大豆 12000.16 91.61 33312.42 151.96 30.73 
铜 2233.26 92.65 21622.29 135.27 19.95 
天然胶 5351.6 565.46 35705.06 788.66 32.94 
铝 431.1 -8.5 3212.56 0.6 2.96 
硬麦 3044.88 166.97 4687.6 208.11 4.33 
强麦 1930.89  3273.08  3.02 
豆粕 2994.54 239.97 6583.57 317.44 6.07 
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